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Older Americans have started to find their way on to social networking sites in large 
numbers this year.

Jeff Taylor, founder of Monster.com, one of the web's biggest job sites, is part of a new 
group of internet entrepreneurs that has been trying to work out how to apply online social 
and community tools to ageing Baby Boomers.

The social interplay seen on Eons, the website for people over 50 that he launched in July, 
is very different from the chat seen on youth sites, he says. "It doesn't have the thin veil of 
communication you would see on some of the younger sites. It's deeper, more trusting, 
open."

Susan Natansohn, head of strategy at Eons, adds that older people are starting to turn to 
social networking sites for a specific purpose - to find useful information or make a 
connection - rather than just to post information about themselves and hang out. As a result,
user-generated content is balanced by a higher proportion of professionally produced 
content than on other social networks, says Mr Taylor. "It's a different model."

While Eons so far claims 250,000 unique visitors a month, established social networks 
associated with a younger audience have attracted large numbers of older people in the US.
According to comScore, 5m people over the age of 55 visit MySpace each month, 
representing 11 per cent of MySpace's total audience.
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